
KEVIN
MILLER 
EXPERIENCE ADVOCATE

I am a passionate creator of 
innovative and quality driven 
business problem solving 
approaches. 
 
We are all customers in some 
way, shape or form, and the 
experience we have determines 
the quality of those relationships. 
This is what drives me to 
effectively connect business 
and customer goals via strategy, 
service and branding. 
 
My philosophy is that through 
clarity and alignment, everyone 
can continually grow and 
develop with the organization 
while consistently delivering 
impactful communication 
and offerings to clients and 
customers.

WHY ME?

LEARN MORE

/in/meetkevinmiller

meetkevinmiller.com

kevin@meetkevinmiller.com

(631) 522-4219

From startup to $4M in revenue, my journey from employee #1 
included passionately taking on varying responsibilities, managing 
growing departments, and being an integral part of the executive 
team. I currently lead the Brand and Customer Experience 
strategies for our 15,000+ monthly subscribers. Highlights below:

MOST RECENT EXPERIENCE

Keeping Current Matters | 2008 - Today  Chief Brand Officer

SKILLS

Leadership
Management
�Strat. Planning
Cultural Dev.
Vision Setting

SOFTWARE

Photoshop
InDesign
Illustrator
Dreamweaver
MS Office

�Intercom
�Google Suite
�Wordpress
�Infusionsoft
�Many More...

Accountability
Self-Awareness
Passion
Loyalty
Drive

CLIFTON STRENGTHS®

Futuristic

Strategic

Ideation

Belief

Relator

Competition

THE JOURNEY HERE 
more details at meetkevinmiller.com/journey

Ready, Set, Grow
After a year of consistent freelance work with the 
founder, I was hired full-time to further develop 
the business and brand. My first goal was to build 
a successful, recurring product offering, all from 
a fold up table in a garage.

Today
You read my resume and 
reach out to chat more. We 
decide to embark on a 
future together and look 
back on this day as life 
changing for the both of us. 

More Growth
Restructured my department 
to focus more on Customer 
Success. Hired, trained and 
managed two additional team 
members in the process. 

Setup for Scale
The first task was creating an online 
membership website and database 
management platform to provide 
fresh, on-demand, paid content to 
our 115 Members.  

Dream Manager
A leadership certification and 
approach that allows me to 
help people work together to 
achieve both company and 
personal goals.

To engage and learn from our 
Members, I launched and went 
on to moderate and manage 
our private Facebook group for 
current customers. The group 
is nearly 10K strong today.
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